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‘Cucur atap’ for anti-ageing beauty care

KUALA  TERENG-
GANU: The presence
of the “Cucur atap”
tree, a Malay willow
sciendﬂcally known
Baceckea
ﬁ'utescem, which can
found grow-
din the sandy
soil along the coast of
Terengganu, is not
known to many, until
a research by Univer-
siti Malaysia Tereng-
ganu (UMT) found it
to produce anti-age-
ing agent for beauty
care.
" Head of Marine
Biotechnology Insti-
tute at UMT, Associ-
:at:d Profeshk m Mohd Zl::l H;lhtﬂlkozaim
research on the plant pro-
duced a beauty serum that was on par with
international products,

“Through extract from the cucur atap
tree, I have produced a serum, using the
brand name 'l(rasna which is an innovation
of hybrid medical cosmeceutical skin care
?mducts that combine the absorption ef-
ects five times faster than conventional
products to ensure the skin elasticity re-
mains smooth and tense for as long as 24
hours.

"lt also an antiseptic as it is capable of

the skin against harmful bacteria.
The benefits of Krasna serum is as a na-
noemulsion agent that caryies active ingre-
dients to penetrate the skin epidermis which
is very good to fight the effects of aging,” he

Assistant researcher of Forest Research Institute i
Malaysia (FRIM) Hazlin Abd Rahim checks on cucur
atap or its scientific name Baeckea Frutescens in Setiu.

told Bernama.

Mohd Zul Helmi said he started his re-
search on ‘cucur atap' after he was awarded
the UMT Fundamental Research Grant
Scheme (FRGS) in Applied Science from the
Ministry of Education in 2011 and then filed
a patent for nanovesicle technology to
MyIPMO to be evaluated through UMT’s
Centre for Research and Innovation Manage-
ment.

Normally, there would be problems to
commercialise products of research by sci-
entists as companies do not want to help
market them, but not for the serum pro-
duced through the research by Mohd Zul
Helmi.

His research drew the attention of a com-
pany in Kedah which began marketing the
serum product recently. - Bernama
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